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How to read this paper

We are delighted you’re reading this because it means you’re thinking of joining 
Rogare’s Critical Fundraising Network and so have taken steps to find out more 
about it.

So here’s what this short paper will tell you and hopefully this will be all the 
information you’ll need to make an informed decision.

We’d also advise you to read this in conjunction with our Rethinking Fundraising 
paper (if you haven’t already done so), which sets out our mission and vision, the 
work we and doing and why we are doing it, and our methodological approach.

Are you right for the Critical Fundraising Network, and is the Critical Fundraising 
Network right for you? The piece by Rogare’s director Ian MacQuillin on page 4 
might help you decide, as might the comment pieces by Rogare Council members 
Ashley Belanger (p5) and Esther Kwaku (p9)

What is the Critical Fundraising Network? Of course you’ll want to know what the 
Critical Fundraising Network is, what its purpose is, and what it does. We explain this 
in s3 on page 6.

Now that you know this, you’ll want to know what your role as a member of the 
Critical Fundraising Network will/could be and what you could contribute to it. That’s 
in s4 on page 10.

And then you will probably  want to know what things Rogare is planning to work on 
over the next year or so that might entice you to get involved with us. You’ll find out 
all about our plans in s5 on p12.

Finally, you’ll decide to join the Critical Fundraising Network (or not). We can’t make 
that decision for you so there’s no section or page number for that.

But if you do decide to join, details about how to do that are on p13.
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Thank you for reading this 
paper. That you are doing 
so means that you are at 
least considering becoming 
a member of the Critical 
Fundraising Network and 
contributing to our mission 
to rethink fundraising. To a 
big extent – a very big extent 
–  Rogare is the members of the 

Critical Fundraising Network and we’ll stand or fall by 
how well that network runs. We need you.  In fact, we 
cannot succeed without you.

But before committing to join us, you’ll want to know 
whether the CFR Network is right for you. Perhaps 
we should first ask whether you are right for the CFR 
Network? Two questions for you, then.

First, does fundraising excite you? Do you thrill to 
the idea of passionate debate about fundraising’s 
complex and sophisticated issues? Do ethical 
dilemmas in fundraising make your pulse quicken? 
Does thinking about how to meet donor needs, 
and whether doing so might have any unintended 
negative consequences, make your heart-beat faster? 
Does coming up with new ways to argue against 
ideological attacks on fundraising give you butterflies 
in your stomach? Are you a self-regulation nerd? Are 
you a fundraising nerd, period?

And second question: are you a thinker? In fact, are 
you an overthinker? We are fairly often criticised at 
Rogare for ‘over’ thinking things. We actually regard 
this as a compliment. Because you can’t overthink 
something until you have thought about it the 
required amount, and so many issues and challenges 
in fundraising are ‘under’ thought.

So if you think and think hard, if you challenge, delve, 
critique, question, and then having done that, think 
again – and that includes challenging and critically 
reflecting on your own thinking and ideas – then 
you are probably right for the Critical Fundraising 
Network.

Oh, and there is no standard ‘qualification’ for 
membership of the network. You don’t have to be 

Are you right for the CFR Network? 
Is the CFR Network right for you?
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in a senior role, nor do you have to have spent so 
many years in the profession, nor have a professional 
qualification. What’s relevant is that you are a critical 
thinker who is excited by the prospect of rethinking 
fundraising. 

And we well understand that not everyone will be 
excited at this prospect. In the words of Rogare 
Council member Ashley Belanger, Rogare is not for 
everyone, but it is for anyone.

But is the Critical Fundraising Network right for you?

We want you to contribute to our mission and vision 
to rethink fundraising. But we also want you to get 
a lot out of your membership of the CFR Network 
and the co-creation of knowledge by working on 
Rogare projects. We want you to feel that not only 
have you been intellectually challenged but that you 
feel you’ve risen to these challenges. We want you 
to be stimulated by your work with Rogare. We want 
your stint on the CFR Network to contribute to your 
professional development as a fundraiser and your 
thought leadership of the fundraising profession. But 
most of all, we want you to enjoy it.

And so this brings me to my final comment. If one of 
your first thoughts is “what’s the time commitment 
involved?” then this might not be right for you.

We don’t want being part of the CFR Network to 
become a chore. We’ve all done voluntary roles that 
we feel like we ‘ought’ to do – perhaps being a trustee 
or serving on a committee of a professional body – 
and they can become a bit of pain. We leave doing 
the stuff we have to do to the last minute and we 
don’t really throw ourselves into or put our hearts into 
it. We put in the minimum effort we have to.

We don’t want your involvement with Rogare to feel 
like it’s a chore. We don’t want it to feel like something 
you have to do; we want it to feel like something you 
want to do. And if you want to do it, you’ll devote 
time to the ideas and the projects that you’re excited 
about. 

Ian MacQuillin, director
Rogare – The Fundraising Think Tank

2
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 Lightning will strike in the 
Critical Fundraising Network

If you are looking for a lightning strike moment, you 
might find it in the Critical Fundraising Network. I did.

There is so much information in fundraising and 
particularly now, it is absolute information overload! 
How much do we really stop to question what lies 
beneath the surface as opposed to just skimming? 
How much do we stop and question the rootedness 
and evidence behind the deluge of information 
we're consuming? Are we all just chugging along, 
reaching for the next cool snapshot of insight 
without really challenging and questioning what 
we're seeing?

Rogare is different. The conversations we have in the 
CFR Network are fundamentally different to other 
types of conversation I’ve regularly had in the sector. 

A conversation in the Critical Fundraising Network is 
not about trying to justify why something might be 
right or wrong, but to explore the right question so 
that we can move to a new understanding. Think less 
cyclical and more expansive. I'm a big fan of building 
on the conversations we’ve already had and taking 
them forward into new, often uncharted ground 
while scooping up all the sticky stuff in between.

It’s one of the rare places in our sector where quality 
conversation presides through in-depth unpacking 
and unpicking.

This is why I’d recommend that you should join me in 
the Critical Fundraising Network. 

You’ll get that lightning strike moment too. If 
you're hungry for more substance, you’ll recognise 
instantly upon joining the Network that 'yes, this is 
something for me!'. This is the place where all these 
conversations are happening. Like me, you might 

get that also cathartic feeling of ‘I’ve been saying or 
thinking this all along and now I’ve found the place 
where everyone else is talking about it too'. Not the 
surface stuff but the real talk.

The Critical Fundraising Network is where it is at.

I would say that any fundraiser who feels they are at 
the stage in their career where they are relying on 
their agency to furnish them with their professional 
knowledge, or who is mainly looking at data, but 
not the wider context of that data (and let's be 
honest, we've all been there at some point), then I’d 
be looking to Rogare and the Critical Fundraising 
Network to expand your knowledge and your mind.

It's also a place where your voice will be heard. In 
the room you’ll find people of like and unlike minds, 
not just with different knowledge and experience, 
but a variety of views and opinions. Not the usual 
suspects either...but other voices we may not hear 
from in our day-to-day also adding their strong 
but well-founded opinions, talking together, to 
fill a void or gap in our collective knowledge and 
understanding of fundraising.

Importantly for me, I'm also a part of this network 
because it feels safe to be here. Now more than 
ever, we need to have conversations that are radical 
and honest, and engage in healthy debate without 
it feeling like we are fighting for our twopence. I 
believe that everyone needs to be heard, it's what 
matters to people, even if it makes for uncomfortable 
listening for some of us.

One thing for sure is that right now we all need to be 
taken out of our comfort zone. Dear curious friends, 
if you are ready for that, then on behalf of the Critical 
Fundraising Network, we welcome you. 

Esther Kwaku
Member of the Rogare Council

COMMENT

Esther Kwaku is the CEO and founder of the Nerve Network and transformation lead at  
ActionAid's global secretariat.
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The Critical Fundraising Network is the name we 
have given to the network of people who contribute 
to Rogare’s ongoing initiative to rethink fundraising 
and co-create fundraising’s knowledge base through 
our various projects and initiatives.

You can find out more about Rogare’s mission and 
vision, our methodological approach and the work 
we are currently doing in our Rethinking Fundraising 
paper, which you can download from our website 
here.

Rogare – the whole of the think tank – consists of 
three parts: the executive, the Council and the CFR 
Network.

The salaried Rogare executive – which runs 
the think tank day-to-day – is supported by the 
Rogare Council, which is composed of 20-30 (it’s 
a fluid number) of the most active and committed 
members of the CFR Network (see sp8). 

However, most of the Network will be composed 
of the people who engage with us in a more ad 
hoc and flexible way, joining the project teams 
in the subjects that interest them, sharing and 
disseminating our ideas throughout professional 
practice, and encouraging and initiating critical 
reflection and discussion on practices and issues  
in fundraising.

We have said many times that Rogare is the bridge 
linking the academic and practitioner branches 
of the fundraising profession.  We won’t succeed 
in this unless we have plenty of fundraising 
practitioners on their side of the bridge calling out 

for new information, telling the academic side what 
information they need to fill knowledge gaps, and 
then, when they have it, using that new information 
to plug those gaps by disseminating it throughout 
professional practice.

As well as actively contributing ideas and taking 
regular actions help us rethink fundraising, we also 
want the Critical Fundraising Network to serve as a 
pool of people from whom we can draw teams for 
our new projects as and when we establish them.

This is the role we’d like you to fulfil – a standing 
member of the Critical Fundraising Network who will 
actively contribute to our work and on whom we can 
call when we need you.

As Ian MacQuillin says in the previous section, the 
question you need to consider is not how much time 
you have to devote to the Network, but now much 
time you want to devote to it, because there are 
things we are doing that you want to be part of.

So what can you be part of? What types of projects 
can you contribute to? We have three main MOs for 
our work.

• CFR Knowledge Collectives

• CFR Research Projects

• CFR Research Centre

And if you’ve really got your teeth into our work at 
Rogare, you might also consider joining the Rogare 
Council (see p8).

The Critical Fundraising Network

CRITICAL FUNDRAISING NETWORK HANDBOOK
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“Fundamental to rethinking fundraising is to 
assess what we already know (and to provide 
access to and help fundraisers understand and 
use the knowledge that already exists); and 
to identify where the gaps in our knowledge 
might be.” 

https://www.rogare.net/rethinking-fundraising
http://www.rogare.net
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Knowledge Collectives 

Fundamental to rethinking fundraising is to assess 
what we already know (and to provide access to and 
help fundraisers understand and use the knowledge 
that already exists); and to identify where the gaps in 
our knowledge might be. 

So within the Critical Fundraising Network, we 
have groups of people who have an interest in a 
particular fundraising topic, whether that’s a type of 
fundraising (such as legacies or face-to-face street 
fundraising), or a big or small issue in fundraising 
(such as self-regulation or the challenges posed by 
disintermediated giving). These groups are called 
Knowledge Collectives, and they have two broad 
tasks:

• The first is to convene in the manner of a study 
or discussion group in order to identify, consider 
and share new ideas, thinking and trends – 
and anything else that might be interesting or 
relevant – and introduce these to the rest of the 
CFR Network and the profession as a whole. The 
Knowledge Collective will also identify gaps in 
research, evidence and theory in their chosen 
subject and suggest ways to fill them.

• The second task is to collate and signpost the 
best existing knowledge about particular subjects 
so that fundraisers have a go-to source of the 
best available evidence and theory. There is a 
defined and robust process for doing this, which 
sets out, for example, the evidential criteria for 
discriminating between different types of source 
(e.g. an academic paper or market research). 

When we set up a Knowledge Collective, the 
collective leader will seek out people with expertise in 
the subject matter to join the team, whether they are 
already members of the CFR Network or not.

But of course, the first place we look to build 
our Knowledge Collective teams is the Critical 
Fundraising Network.

We also look for CFR Network members to suggest 
topics for Knowledge Collectives, and then to set up 
and lead their own collectives. 

A very large component of Rogare’s work is to build 
theory that we can use to synthesise new conceptual 
solutions to the challenges we face in the 
fundraising profession. You can find out about all the 
work we do on our website and/or in the Rethinking 
Fundraising paper.

Whereas Knowledge Collectives are owned and run 
by members of the Critical Fundraising Network, 
because our Research Projects fit within Rogare’s 
larger research agenda to rethink fundraising, 
they are often led and organised by the Rogare 
executive. Nonetheless, many of our individual 
projects are staffed and led by Critical Fundraising 
Network members and we only see the Network’s 
involvement in our research agenda increasing in 
the future.

Research Projects 

In the subjects in which we have the greatest 
interest and do the most work, we bring all that work 
together in more formal and permanent Research 
Centres. This encourages a more concerted focus on 
these ideas and ensures a continued steam of new 
ideas, research questions and critical reflection on 
these subjects.

There’s a bit more commitment to being part of the 
Research Centre team; with Research Projects and 
Knowledge Collectives, your involvement ends as 
soon as the project is over, but the work done by 
Research Centres doesn’t end. 

To join our Research Centre teams, we’ll be looking 
for people who not only have widespread and 
specialist knowledge in particular topics, but also 
a genuine interest in exploring these topics further 
and pushing the boundaries of what we know.

Research Centres 

http://www.rogare.net
https://www.rogare.net
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Fast track to the Rogare Council 

The home of the Critical Fundraising Network is on 
Slack. As member of the CFR Network, you’ll be invited 
to join Rogare’s Slack platform. This is where we share 
news and updates on Rogare and where we run our 
projects and brainstorm ideas. To keep up to date with 
what we are doing and to do make a contribution to 
our mission and vision, you must engage with us on 
Slack – i.e. don’t just join the platform and then forget 
about it, but check in at the very least once a week, and 
preferably more regularly.

We have some short guidance on how to use Slack if 
you’re not familiar with how it works.

Slack – how CFR Network members stay in 
touch and up to date

3

The Rogare Council consists of up to 30 people 
who are most committed to Rogare and our 
objective to rethink fundraising. 

Council members have three main roles:

1. Providing organisational leadership to Rogare 
by supporting the Rogare director and executive 
with the running of Rogare, which members do 
by serving on at least one of six standing groups 
(see box, right).

2. Provide thought leadership to the Critical 
Fundraising Network by acting as mentors and 
facilitators, particularly for project teams.

3. Be ambassadors and advocates for Rogare, our 
ideas and our way of doing things.

Rogare doesn’t have a board per se; the Council 
is the nearest thing we have to that: members of 
the Council take on plenty of portfolios, such as 
fundraising, communications and governance (this 
is why it’s called a ‘council’, because it’s a bit like 
a local authority council where elected members 
have similar portfolios).

There’s no fixed upper or lower limit to the number 
of members of the Rogare Council. Our view is that 
we need the right people on the Council to help 
us achieve our objectives, so it’s not a case of one 
in one out. Rather, if someone offers what we need 
to help us succeed, and wants to devote some of 
their time to doing that, then they can offer their 
services.

But being on the Council does involve more of 
a time commitment than being part of the wider 
Network, because you will have specific duties to 
perform.

If a Critical Fundraising Network member wants 
to join the Council, or is considering joining it, we 
have a job description for Council members and 
a fast track process to join the council. Contact 
Rogare’s director Ian MacQuillin if you want to find 
out more. 

Funding and fundraising – to advise on strategy and 
tactics for fundraising for Rogare itself and to consider 
new funding options, both voluntary and commercial.

Communications, engagement and marketing – to 
advise on any matters related to these issues and to 
help devise relevant strategies and plans and ensure 
our ideas are disseminated through professional 
practice. 

Membership – to set and keep under review the 
terms and conditions for Council membership, and to 
establish and run the processes for joining the Council. 

Metrics and measurement – to set the key performance 
indicators of success and other metrics that will allow 
us to assess whether we are achieving our objective to 
rethink fundraising. 

Events – to plan and organise Rogare’s programme of 
events.

Governance and oversight – provides financial 
oversight of Rogare, by monitoring budgets, signing 
off the annual accounts, and approving the director’s 
remuneration, for example. 

Council standing groups

http://www.rogare.net
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 At Rogare, I’ve found 
‘my people’ 

Rogare is not a tribe for fundraisers looking for 
immediate wins or sure-fire tactics to nail their next 
campaign. This is a group of individuals who want 
to think about the broader context in which those 
campaigns sit, the structures around which those 
tactical analyses are built, and to question…well, 
everything. We believe wholeheartedly it’s our 
collective imperative to do so. If this is you, then 
welcome. Truly. You’re home.

By nature, I’m a questioner. I’m an intellectual 
tinkerer, if you will — trying to make sense of how 
and why things ‘work’ (or don’t). I can’t help but 
interrogate underlying assumptions, sources of  
data, methodologies, and mechanics. I am  
constantly asking “Why?”.

This doesn’t always make me the most popular 
person in the room…or at the dinner table with my 
spouse. But it certainly does make my life — and my 
career — more interesting. And it has landed me 
among ‘my people’ at Rogare.

True, Rogare is not for everyone. But it is a place  
for the nerdiest and most inquisitive among us. And 
for anyone whatsoever who’s eager to dip their 
toes into that pool. It’s a forum for ideas, intellectual 
banter, critical thinking, and seeking. This is my 
fundraising tribe.

This is a community of thought and practice for 
those of us who don’t simply accept what is as 
the only way, the best way, or even the way we 
suppose it to be. It’s where I’ve had my most exciting 
conversations since university, and it’s where I know I 
can bring my most challenging thoughts and ideas.

It’s not for everyone, but it is for anyone.

Rogare is a space for anyone interested in 
questioning the notion of ‘best practice’ and seeking 
to define next practice — one that’s grounded in 
research, in science, in applied theory, and in a belief 
that we must not accept the limited scope of the 
status quo.

Rogare’s approach (Critical Realism) is just one 
method for exploration; it doesn’t purport to be the 
only one. But it is a very practical starting point for 
challenging and engaging the ‘why’ in order to get 
to what’s next, what’s better.

We are grounded in a common goal and mission, but 
we each bring our own motivations and perspective. 

We don’t all share the same pathway to the field: we 
have different politics, job titles, demographics, years 
of experience, world views, and ideas about what 
changes when Rogare’s mission is met. We disagree. 
We debate. We welcome conflict. How refreshing! 

If you’re tired of shallow echo chambers and 
baseless rhetoric, please join us. We know it’s a small 
set who will be motivated enough to translate that 
fatigue into substantive work as change agents. 
Only so many people in our field will be thrilled to 
dive deep into academic journals, theory, research, 
history, behavioural science, or whatever else. 

But for those who do, welcome home. 

We will not agree on everything. But we do agree on 
one thing: ours is a tribe of people who are looking 
for a better way forward — the one our profession, 
our organisations, our sector, our communities, and 
our world deserves. 

Ashley Belanger
Member of the Rogare Council

COMMENT

Ashley Belanger runs her own organisational development consultancy in Rhode Island and chairs the professional 
development committee of the AFP’s Rhode Island Chapter.

http://www.rogare.net
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As we have said and implied on a number of 
occasions in this handbook, being a member of 
the Critical Fundraising Network is meant to be 
something that stimulates and excites you by tackling 
some of the big challenges facing the fundraising 
profession.

It’s not meant to be chore that you feel like you have 
to do. We don’t want you to feel as you approach a 
Rogare deadline ‘oh not this, I wish I could put it off’.

So to a large – very large – extent, what you get out of 
being a CFR Network member will be what you put 
into it.

We also hope and expect that Network members will 
take the initiative in contributing ideas. The Critical 
Fundraising Network is not the type of set-up where 
volunteers wait to be assigned tasks. Instead, it’s up to 
you to see the thing you want to do and start doing it, 
or if you don’t see the thing you want to do, talk to us 
about setting it up yourself.

Finally, the Critical Fundraising Network is not a 
hierarchical system. There are no ‘junior’ or ‘senior’ 
roles within in it and everyone’s voice counts 
the same. Of course, there are different levels of 

experience and knowledge among the network’s 
members – that’s only to be expected. But that 
doesn’t mean that that experience and knowledge 
ought not be critically challenged. Doing so is our 
very raison d’être.

And so we don’t have a prescriptive list of tasks that 
you have to do as a condition of membership of the 
network. What we have though is more like a menu 
from which you can pick and choose the things that 
interest and inspire you. 

Some people will do a lot of this stuff; others will do 
relatively little (a few things, however, are essential, 
and these are marked with an asterisk *). But how 
much you do is not the point. What is important 
is that when you do choose to do something with 
us, then you throw yourself into it and make a real 
contribution, because you want to.

As long as there are a couple of things on the menu 
that get you thinking – “Yes! That’s got my name all 
over it. Can’t wait to get stuck in” – then you’ll be a 
valuable member of the network.

So here is that menu of things that you can do as 
member of the Critical Fundraising Network. 

What you can do as a member of 
the Critical Fundraising Network

CRITICAL FUNDRAISING NETWORK HANDBOOK
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Many of our Research Projects and all of our 
Knowledge Collectives are staffed by members of the 
Critical Fundraising Network. It’s having this volunteer 
involvement that allows us to do as much as we do, 
and we intend to do a lot more. So as a CFR member 
we’ll be looking to you to:
• Join Research Project teams
• Contribute to Knowledge Collectives in your 

specialist field
• Suggest ideas for new Research Projects and 

Knowledge Collectives
• Set up and run new Research Projects and 

Knowledge Collectives
• Join a Research Centre team if you are really 

committed to a subject in which you have 
specialist knowledge and a very keen interest.

Co-create knowledge with us “Being a member of the Critical 
Fundraising Network is meant to be 

something that stimulates and excites you 
by tackling some of the big challenges 

facing the fundraising profession. It’s not 
meant to be chore that you feel like you 
have to do. We don’t want you to feel as 
you approach a Rogare deadline ‘oh not 

this, I wish I could put it off’.”

http://www.rogare.net
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• *Check in regularly on Slack. Quite genuinely, 
if you are not going to actively engage with us 
on Slack, then you will not be able to make a 
contribution to or get anything out of the Network. 
To be perfectly honest, if you are not going to use 
Slack, there’s little point joining us.

• *Keep yourself informed and abreast of our work 
– you don’t have to read all our papers (there are 
some subjects that simply won’t hold your interest) 
but please at least be aware of ongoing projects 
and what they are doing. In particular you should 
have read Rethinking Fundraising and be on board 
with our methodological approach of Critical 
Fundraising and our Theory of Change.

• Consider joining the fast track to the Rogare 
Council, once you’ve got your feet under the table 
and have decided to commit to this endeavour.

• Help us to organise our events programme.

• Advise and support new members of the CFR 
Network.

Be active in the Network and supporting Rogare

• *Join the Critical Fundraising Forum on Facebook 
and any future forums we set us (such as LinkedIn 
or Reddit). (OK, we’ll let you off it you don’t have a 
Facebook profile.)

• Administer and moderate our various presences 
on social media.

• *Follow our social media accounts (and reshare 
where and when appropriate).

• Do not be backwards in coming forwards with 
your ideas and suggestions – it’s what you’re  
here for.

• *Include your membership of the Network and the 
roles your perform within it in your various social 
media and professional biographies, particularly 
LinkedIn and speaker biogs. Please do this. You’d 
be surprised how many don’t.

• Publicise your membership of the Network.

Our Theory of Change and our communications 
strategy for engaging with the profession are 
predicated on ‘influencing the influencers’ (fully 
described in s6 of the Rethinking Fundraising paper). 
You are one of the influencers and you are tasked 
with influencing other influencers. You can do this by:

• Co-creating knowledge with us (of course)

• Bring new ideas to the Network. You’ll regularly 
encounter new ideas and the form of academic 
papers and research, market research, case 
studies, white papers and the like. Don’t assume 
the rest of us have seen these too. Please 
share with the Network and also instigate and 
encourage discussion on our various platforms.

• Engage with your own professional networks to 
critically reflect on our ideas and disseminate and 
translate them into professional practice. 

• Advocate for Rogare’s Critical Fundraising 
approach.

• Write for the Critical Fundraising blog. We hope all 
CFR Network members have at least one blog in 
them.

• Promote our work and outputs via social media.

• Encourage debate and discussion on our various 
social media platforms by making a concerted 
effort to respond to ongoing threads and post 
new ones.

Thought leadership and encouraging debate and critical reflection

http://www.rogare.net
https://www.facebook.com/groups/1536231339723915/
https://criticalfundraising.com


12

CRITICAL FUNDRAISING NETWORK HANDBOOK

www.rogare.net

As a member of the Critical Fundraising Network, you don’t have to get involved in co-creating knowledge with 
us as part of a Research Project or Knowledge Collective team. As s4 shows, there are many other ways that you 
could contribute. But if you do want to join a project, this is what we are currently working on and plan to work 
on over the next 18 months or so (and if you don’t see the thing that you’d want to do, you can always suggest 
it to us).
* = current and ongoing   ** = planned
You can also find all our reports and outputs here.

• Fundraising Ethics Research Centre** – this comes 
with a whole raft of research questions and discussion 
topics. For full details, download our paper 
Rethinking Fundraising: Professional Ethics (available 
on the ethics page on our website).

• Donor dominance*
• Ethics of beneficiary framing*
• Virtue ethics in fundraising*
• Ethics of fundraiser compensation**
• Find out more about our work on ethics here.

Professional ethics

• Professionalisation of fundraising*
• Gender issues in fundraising*
• History/historiography of fundraising*

• How do fundraisers acquire knowledge at conferences?**
• Find out more about our work on the fundraising 

profession here.

The fundraising profession

• New directions for relationship fundraising**
• Study/discussion group on Community-Centric 

Fundraising**

• Find out more about our work on relationship 
fundraising here.

Relationship fundraising

What you can co-create with us –
our current and future work5

• How we engage with our stakeholders (especially our 
critics) is an ongoing theme of Rogare’s work*

• Find out more about our work on public  
engagement here.

Public engagement

• Devising a new self-regulatory model for fundraising** • Find out more about our work on self-regulation here.

Self-regulation

• Legacy fundraising*
• Corporate fundraising*

• Face-to-face**
• Major gifts**
• Find out more about Knowledge Collectives here.

Knowledge Collectives

• Study/discussion group on disintermediated giving**
• Postmodern fundraising*

• Study/discussion group on anthropology and 
fundraising**

Other projects

http://www.rogare.net
https://www.rogare.net/publications
https://www.rogare.net/fundraising-ethics
https://www.rogare.net/fundraising-profession
https://www.rogare.net/relationship-fundraising
https://www.rogare.net/public-engagement
https://www.rogare.net/self-regulation
https://www.rogare.net/fundraising-practice
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Now you’ve read this handbook, can you answer a yes to these five questions?

Join the  
Critical Fundraising Network6

1. Have you read Rethinking Fundraising and are you on board 
with what we are doing, why we are doing it, and our  
approach to doing it (Critical Fundraising)?

2. Is the Critical Fundraising Network Right for you?

3. Are you right for the Critical Fundraising Network?

4. Did you see enough things on the menu in s4 that whetted your 
appetite and made you think you can’t wait to get stuck in?

5. Do you still want to join us?

Five yeses? Then click here to send an email to Ian MacQuillin, 
writing ‘CFR Network – I’m in’ in the subject line.

q4

q4
q4
q4

q4

http://www.rogare.net
mailto:%20ianmacquillin%40rogare.net?subject=CFR%20Network%20%E2%80%93%20I%27m%20In


Get in touch
Ian MacQuillin – Director 
ianmacquillin@rogare.net
+44 (0)7977 422273 

www.rogare.net 
Twitter: @RogareFTT 
Facebook: search 'Critical Fundraising Forum'

Rogare – The Fundraising Think Tank CIC is a  
community interest company registered in the UK, 
registration number 11807930.

Rogare brand identity created by Rebecca Woodall 
at Bluefrog Fundraising.

Rogare is supported in its work by a number of 
Associate Members – partners to the fundraising 
sector that share our critical fundraising ethos.  
Our Associate Members are:

Ask Direct  
Strategic and creative  
agency (Ireland) 
https://www.askdirect.ie 

Bluefrog  
Creative agency (UK) 
https://bluefroglondon.com

Goalbusters  
Fundraising consultancy (USA) 
https://www.goalbusters.net

Stephen Thomas  
Full-service fundraising  
agency (Canada) 
https://stephenthomas.ca

Associate Members

mailto:ianmacquillin%40rogare.net?subject=
http://www.rogare.net
https://www.askdirect.ie  
https://bluefroglondon.com
https://stephenthomas.ca

